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Technologie zmenili nase naroky...
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... a vynucuju si rastucu adopciu Business Intelligence

“‘Analytics
Everywhere”

Zakaznicke /
Osobné BI

75%

Business
50%




1865
Richard Millar Devens; Cyclopaedia of Commercial
and Business Anecdotes

US Census Bureau; Herman Hollerith; Tabular
computation machine
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Hans Peter Luhn; A Business Intelligence System 1970

Edgar F Codd; Framework pre "relacnu databazu,

1989 1988

Analytik Howard Dresner (Gartner); Business 1991 _ Medzinarodna konferencia

intelligence na popis vsetkych DSS a EIS systémov Tim Berners-Lee; Multiway Data Analysis
Internet consortium v Rime

1996

1997
Ukladanie dat v digitalnej podobe je lacnejSie ako papier

Business Intelligence je "véade” 1998; Google

2003
Facebook 2004
Walmart viastni 460 TB dat (dvakrat viac ako cely
2005-2006 internet)
Twitter, Youtube 2007;

Konsolidacia Bl vendorov 2007; iPhone
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Ktoré trendy budeme vidiet’ v nasledujucich rokoch?

. Analyticka samoobsluha

. Zlievanie sa platforiem pre Bl a Exploration
. Priprava dat pre kazdého, agilna integracia
. ZjednoduSovanie prediktivnej analytiky

. Governance ziska na dolezitosti

. Cloud Bl so zameranim sa na API

. Data Storytelling

. Rozpoznavanie reci a kognitivne funkcie

“‘Analytics
Everywhere”

Zakaznicke /
Osobné BI

75%

Business
50%



65%

of users wait over two weeks

for M-developed dashboards.

Q

Microsoft Tableau

Power BI Desktop Looker
| s vebienr (oker
Free $999.00 $3,000.00
Microsoft Tableau Looker Data
Lowest Price Software Sciences

[seer | seerr | sserr [ seerr foseem Joseen [ oseern §oseer J s J e |

Editor Rating @@®00®0 090080 00000 00000 00000 00800 00000

Free Trial
Mac Version m
Mobile . m
Versions v

Software-as-a-

Service (SaaS)
Version

Windows . .
Version v v
Hadoop/Hive

SN I x A x <

1. Analyticka samoobsluha

Unstructured
Self-Service BI

Managed
Self-Service BI

1 | Informal environment which places | Environmentwhich places a high
higher value on agile discovery of value on governance,
information than on governance & | standardization, and security while
Business standardization trying to meet agile business needs
Analytic -
Capability Rudimentary Corporate
Bl Bl
Manual and/or repetitive data Standardized reporting which
analysis, often performed with serves various business units, often
Y data extracts or re-keyed; may supported by IT or a Bl Center
resultin “spreadmarts”
n
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2. Zlievanie sa platforiem pre Bl a Exploration

2015 Gartner Magic Quadrant for Bl & Analytics Platforms
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3. Priprava dat pre kazdého, agilna integracia

*H Education Field = Employee Mum.. Marital Status Over 18 Over Time Performance R.. Relationship 5.. Work Life Bala.. = Gender Age Age When Hi >
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Life Sciences 1012 Single

Y Mo Excellem Very quh Better .f1ale 18 19
Life Sciences 1368 Single Y No Excellent High Best Female 18 21
Life Sciences 405 Single Y No Excellent High Better Male 18 23
Medical 1839 Single Y Mo Excellent High Bad Female 18 24
Medical 1624 Single Y Yes Excellent High Best Female 18 27
Medical 411 Single Y No Excellent Low Better Female 18 29
Medical 1156 Single Y Mo Excellent Very High Better Male 18 36
Human Reso.. | 734 Married Y No Excellent Medium Better Male 41 34
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Life Sciences 599 Single Y No Excellent Very High Better Male 4 37
Medical 1448 Married Y Yes Good Male 1 39
Life Sciences 1772 Divorced Y No Better Male a1 39
Marketing 614 Single Y Yes Better Male 18 4
Medical 1248 Single Y Outstand viedi Best Female 19 19
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4. Zjednodusovanie prediktivnej analytiky
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5. Governance ziska na dolezitosti

Governance, Risk and
Compliance

External policies . Biz-driven pOliCiES
(e.g., regulators, partners, trade associations) (e.g_’ Regulatory)

Privacy, Contact Information Security

Mgmt Policies Policies
= -m mm
Line of
5 E: d — —
tandarcs Governance driven pOliCiES

— .
" BI, DQ, MDM... |! S 1T agility/
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Data
Technology
Platforms
Partner
Integration Competency

Center

Data II Data II

Data Governance J Datalnnovation Strategy Architecture

» Data qu:_;lny « Data science « Comms » Data models
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6. Cloud Bl so zameranim na APl
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/. Data storytelling
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8. Rozpoznavanie reci a kognitivne funkcie

What do you want to explore in "Auto - US Sales"?

How do the values of totaldaysidentifiedthroughclosing compare by state and suppliesgroup
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Business Intelligence sa zmeni a bude tu aj nad’alej...

. Analyticka samoobsluha

. Zlievanie sa platforiem pre Bl a Exploration
. Priprava dat pre kazdého, agilna integracia
. ZjednoduSovanie prediktivnej analytiky

. Governance ziska na dolezitosti

. Cloud Bl so zameranim sa na API

. Data Storytelling

. Rozpoznavanie reci a kognitivne funkcie

“‘Analytics
Everywhere”
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BIG DATA LANDSCAPE
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