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via @

Once a week
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Getting smarter and bigger
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Real time to 
agents mailbox

Once a week
reliable data



2015: T-Mobile from zero

www

Real time to CRM 
and routing

Once a week:
• Bulletproof data
• Success per agent
• Value per page
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Going
behavioral

-
Abandoned

carts



Reaching
„new TOP“




Two types of people in corporation



Minimum 
viable

product
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